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Biscotti e grano sostemibili
Arriva la Carta del Mulino
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ISSUE STRATEGY RESULTS WATCH THE CASE
Biodiversity is critical for safeguarding global food security. Food brands are expected to také&/adtigniemented a “PR First” strategy in order to raise awareness @éndte (B ( D -44D 1Dl 4iD PRDP 4 L 7+ - aAUDY \APROs

and to fostering biodiversity and supporting farmers. Barilla’s iconic brand Mulino Bianco walntarid peirpose 2 months before the marketing launch. The creativegde@ed a wide media and digital coverage, with almost 90 media
a part of the solution and in 2019 relaunched its commitment to a clean and naturediniendlyent was held inside Mulino Bianco’s factory, where ntatiaand 17,000+ social media interactions. Strengthening Mulin
agriculture with “La Carta del Mulino / The Mill's Charter”, a guideline realized with WWF4ltalpio 1D+. - 1 8 f7D £DP+. S84 D..Dl 41D A Biasido's&epuitdtion asda Stafidard-deavkr Bf a more forward-
guarantee the use of 100% sustainable and environmental-friendly wheat for all its productisiscuit” made according to The Mill's Charter. looking approach in tune with the issues of sustainability.



