
ISSUE
Biodiversity is critical for safeguarding global food security. Food brands are expected to take action 
and to fostering biodiversity and supporting farmers. Barilla’s iconic brand Mulino Bianco wants to be 
a part of the solution and in 2019 relaunched its commitment to a clean and nature-friendly 
agriculture with “La Carta del Mulino / The Mill’s Charter”, a guideline realized with WWF Italy to 
guarantee the use of 100% sustainable and environmental-friendly wheat for all its products.

STRATEGY
We implemented a “PR First” strategy in order to raise awareness on the 
brand purpose 2 months before the marketing launch. The creative idea: 
the event was held inside Mulino Bianco’s factory, where media, 
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biscuit” made according to The Mill’s Charter.

RESULTS
�à�ã�ß���(�Ð���(���Ð���­�4�4�Ð�
�Ì�Ð�Ì���4�ì�Ð���Ð�R�Ð�
�4�����L���7�+�
�­���ð�.�4�.���­�
�Ì���S�Ð�Å���ð�
�f�7�Ð�
�Æ�Ð�+�.��
granted a wide media and digital coverage, with almost 90 media 
hits and 17,000+ social media interactions. Strengthening Mulino 
Bianco’s reputation as a standard-bearer of a more forward- 
looking approach in tune with the issues of sustainability.

WATCH THE CASE 
STUDY VIDEO

“Imagine exploring a cookie factory 
and taste a biscuit that supports 
farmers and fosters biodiversity”. 

With this “promise” we engaged media 
and stakeholders, taking them among 
the production lines, where the sustainable
biscuits are made, with Paolo Barilla, 
VP of the Barilla Group. 
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WWF ENDORSED
THE MULINO BIANCO

COMMITMENT

The endorsement
 of the General Director 

of WWF Italy: 
“3% of the agricultural area,

 some 2000 hectares, 
will be returned to nature:

a true park spread 
around the country.”
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THE NEWS REBOUNDED 
ON THE SOCIAL MEDIA, 
THANKS TO THE ENGAGEMENT
(EARNED) OF FOOD 
& SUSTAINABILITY INFLUENCERS

THE MEDIA REPORTED CLEARLY 
AND IN DETAILS ALL THE CAMPAIGN 
KEY MESSAGES 

THE MILL’S Ch ARTEr
HOW WE LAUNCHED THE FIRST 100% SUSTAINABLE WHEAT BISCUIT 
OF ITALY’S NO. 1 BAKERY BRAND


